






The FITNESS Brand 



Clearly defined Category Focus 



Product and Technology Excellence 



Deep Consumer Connection 



Distribution and Focus on Key Markets 
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Our objective: 

The leading fitness brand 


Bfe 



TOOMOCOPENA 

Fitness is Reebok’s heritage 


Reebok 





From an activity to a lifestyle... 



Social Media 


Activity 


Community 


Events 


@blondeponytail 

Do your fore arms 
feel swollen after 
pull-ups?! Feel like I 
should ice mine! 

flfitfluential #getafterit 

@keithbritton 

NEW Personal 
Record! 1 Mile Run 
For Time > 6'34“ 

Feels SOOO good to 
write it down in my 
journal!! 
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In 2013: Reach consumers how they work-out. 
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New organization: Focus on Fitness categories 


CATEGORIES 

FUNCTIONS 


Brand 

Strategy 


Fitness 

Training 

Fitness 

Running 

Walking/ 

Toning 

Studio 

Lifestyle 
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Through our partnership with CrossFit, vye build 
an aspirational aspect to our fitness message. 
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Reebok Collection 


a 



Born out of functionality 
and injected with style 

Constructed based on guidance 
from top fitness professionals 

Adapts to your most demanding 
workout to help you reach your 
fitness goals 
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Reebok Running: Footwear Technology Offensive 


REALFLEX 

ZIGTECH 

SUBLITE 

Reebok ATV 

Coming SOON 

Natural Motion 

Energy Return 

Lightweight 

Traction 

Cushioning 

Global Concept 
Proposition 

A 

Energize Zig 
Platform 

Expand Lightweight 
Offering 

Launch All Terrain 

/ 
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Yoga 

















Our Yoga Ambassador: Tara Stiles 



YOGA CURES 


Metropolitan 


Sbc jXcUi JJork Simcs 


Rebel Yoga ^ 

An unconventional teacher has drawn charges 
of heresy by building a brand that focuses 
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Celebrate Reebok’s fitness heritage 
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Reebok 



Reebok Royal 
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TRAINING 


WALKING 


TONING 


DANCE 


YOGA 


RUNNING 
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Meet consumers where they live within their fitness life 


Grassroots 




Broad 

Reach 


Instructor 

Network 
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Retail Store 

Management 
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Digital & 
Tracking 
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Grassroots 


Encourage consumers to experience Reebok fitness offline through local events 



The Reebok Experience Zone, Paradigm Mall, Malaysia: Sep 8 -9, 2012 
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Instructor Network 

Create passionate brand advocates through a global network of fitness instructors 
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Reebok Retail 

Bring product offering and brand experience to life 
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Retail Store Management 

Build Reebok apparel brand strength through driving global footprint 
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Digital 

Drive consumers to Reebok.com as an informational and product-oriented/sales hub 
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Tracking 

Give consumers tools that will help them experience for themselves the benefits and 
results of varied fitness 



Create a playlist 
based on your 


workout 
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fit 



FitList. 


LISTEN NOW 


FITLIST 
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TRAINING 


WALKING 


TONING 


DANCE 


YOGA 


RUNNING 
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The FITNESS Brand 



Clearly defined Category Focus 



Product and Technology Excellence 



Deep Consumer Connection 



Distribution and Focus on Key Markets 
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